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OVERVIEW

Executive Legal Adviser is the only statewide legal business publication for senior man-
agement executives in Texas. Published by Texas Lawyer, the most trusted source of
legal information in Texas, ELA guides executives through the maze of legal issues they
must consider in their positions as business leaders. Each issue includes case studies,
summaries of appellate court opinions that could potentially impact their business, and
articles on timely legal matters in HR/labor and employment, corporate governance,
white collar crime and more.

ELA readers are 35,700 top executives with enormous influence over their companies’
purchase and legal decisions.  More than one-third serve on a corporate board and 61
percent of their companies do not have in-house counsel.  These executives turn to ELA
for coverage of legal issues relevant to their jobs. ELA readers have significant buying
power, too, with an average household income of $258,900 and a household net worth
of $2,024,200.

Audience: Chairmen, CEOs, CFOs, CIOs and other C-level executives, presidents,
vice presidents, and directors of Texas companies.  

Recent Subscriber Survey reports: 
• 84 percent agree “ELA is a must-read for me.” 
• 85 percent agree “ELA provides information I can’t find elsewhere.”

Circulation: 20,000 

Readership: 35,700 

Format: Glossy 8” x 10 3/4” magazine

Frequency: Six times per year

REGULAR DEPARTMENTS INCLUDE:

Executive Summary — digests of appellate court opinions

Case in Point — hypothetical case studies that illustrate scenarios executives may
face and offer solutions from legal experts

Dialogue — verbatim discussion with a C-level executive and his or her general
counsel

The Dashboard — briefs on books, Web sites and notable surveys
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AUDIENCE/PERSONAL PROFILE

83% Male/17% Female

Average age: 50.4 years

94.7% completed college 

89.0% attended graduate school or higher 

Average household income: $258,900

Average individual employment income: $181,100

Average household net worth: $2,024,200

35% serve on corporate boards

98% own automobiles
82% of those own 2 or more cars
35% of those own 3 or more cars

Sports/fitness activities participated in over the past 12 months: 
60% Jogging/running/fitness walking
43% Golfing
39% Weight training
34% Bicycling
26% Hiking
23% Aerobics
22% Fishing

Products/services plan to purchase within the next 12 months: 
64% Books/audio books
56% Cultural event tickets
51% High-end electronics (stereo, TV)
51% Home computer/printer/fax equipment
46% Fine wines and spirits
45% Cell phones/PDAs
45% Automobile
44% Sporting event tickets
39% Resort/spa vacation
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AUDIENCE/BUSINESS PROFILE

90% are in management positions  

81% are C-level/senior management 

83% are involved in legal decisions

90%+ influence purchase decisions for their companies:
56% Legal services
54% Banking services
54% Insurance services
53% Computer software
52% Benefits/healthcare
52% Desktop/laptop/notebook computers
52% Financial services
51% Accounting services
46% Information technology
46% Office equipment
44% Copiers/fax machines/printers
42% Management consulting services
39% Executive/professional recruitment
39% Telecommunications equipment
35% Overnight delivery services
33% Real estate/plant sites/office space/brokerage services
33% Travel services

Geographic Distribution

37% DFW/North Texas 

30% Houston/South Texas  

14% Austin/San Antonio 

19% Other  



1412 Main St., 13th Floor, Dallas, TX 75202

Banking/Finance/Accounting/Investments: 15%
Construction/Design/Engineering: 6%

Consulting: 8%
Education/Government: 6%

Hospitality/Retail/Restaurant: 6%
Insurance: 3%

Legal: 4%
Manufacturing/Wholesale Trade: 11%

Medical/Health Care: 8%
Oil & Gas/Energy: 7%

Real Estate: 5%
Technology/Telecommunications: 6%

Other: 15%

Primary Business/Industry

AUDIENCE/THEIR COMPANIES

Company Revenue Company Size

14% 2,000+ employees

$1 million – 
$10 million: 27%

$500,000 – 
$999,999: 6%

$101,000 – 
$499,999: 12%

< $100,000: 10%

$11 million – $20 million: 7%

>$20 million: 38%

24% 100 – 1,999 employees

62% under 100 employees
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AUDIENCE/READERSHIP

Readers shared their information and opinions with us in an April 2006 subscriber survey.  They
described their readership of Executive Legal Adviser as follows:

Time spent reading: 41minutes average

Total readers per copy: 1.8

Topics most interested in reading about in Executive Legal Adviser:
58% Labor and employment
53% Finance
47% Corporate governance
45% Directors and officers
40% Insurance

Importance of reading Executive Legal Adviser:
85% agree “ELA provides information I can’t find elsewhere.”
79% agree “I rely on ELA to help clarify complex issues I need to understand.”
97% agree “ELA provides coverage of legal issues relevant to my job.” 
84% agree “ELA is a must-read for me.”

Actions taken as a result of reading Executive Legal Adviser:
96% have taken action as a result of reading the articles in ELA
69% have taken action as a result of reading the advertisements in ELA

Other sources for legal news and information: 
85% national business news publications
79% specialized trade publications
61% local daily paper
58% conferences/seminars
56% specialized newsletters
45% business publication Web sites

48% do not use local business journals



2008 CALENDAR

JANUARY/FEBRUARY Focus: Patent Law
Corporate Governance Roundtable* 

MARCH/APRIL Focus: Directors & Boards
Labor & Employment Law Roundtable* 

MAY/JUNE Focus: Banking and Finance
Intellectual Property - Patent Law Roundtable* 

JULY/AUGUST Focus: Human Resources
Banking and Finance Roundtable* 

SEPTEMBER/OCTOBER Focus: Corporate Governance
Insurance Roundtable* 

NOVEMBER/DECEMBER Focus: Insurance
Labor and Employment Law Roundtable*

* Special Advertising Section
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2008 DISPLAY ADVERTISING RATES, EFFECTIVE JANUARY 2008

GENERAL 

• All rates include 4-color process. 
• No discounts for black and white. 
• 15% commission to recognized agencies. 
• Full page cover positions are an additional 20%. 
• All other guaranteed positions (full page only) are an additional 15%.

ISSUE AND CLOSING DATES

2008 Space Materials 
Issue Closing Due

January/February Jan 7 Jan 9
March/April Mar 6 Mar 10
May/June May 7 May 9
July/August Jul 8 Jul 9
September/October Sep 3 Sep 5
November/December Nov 5 Nov 7
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1X 3X 6X 12X 

Full Page $3,265 $3,120 $2,970 $2,585

Half Page 1,960 1,870 1,785 1,550

Third Page 1,635 1,560 1,490 1,295

Quarter Page 1,305 1,245 1,190 1,035



AD DIMENSIONS

MECHANICAL SPECIFICATIONS

Trim Size: 8 x 10.75 inches

Bleeds: 8.5 x 11.25 inches

Printing: • Sheet fed.
• Exact size, digital or camera-ready art preferred. 
• Film negatives are accepted for spot or 

four-color ads with match print. 
• Negatives need to be right read, emulsion side down.

Screens: 100 line screen on B/W ads.
133 line screen on four-color ads.

Electronic 
Submission: • Files can be sent on disk or by e-mail.

• The files must be sent as PDFs with all fonts 
and graphics embedded (with no alterations to 
size or type corrections). 

• Film negatives are accepted. 
• Spot and four-color ads must be accompanied 

by a color match print. 

INSTRUCTIONS

Send advertising materials to:

Luke Miller
1412 Main Street
13th Floor
Dallas, TX 75202
214.744.7723
LMiller@ALM.com
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FFuullll PPaaggee
7" X 9 3/4"

HHaallff PPaaggee
7" X 5"

QQuuaarrtteerr PPaaggee
31/2" x 5 "

TThhiirrdd PPaaggee
7" X 2 3/4"
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know
the

rules
of the
game

Ju ly  2004 • www.execu t i ve lega ladv i ser.com

Customer privacy 
protection under

Gramm-Leach-Bliley

Ins and outs of the
SEC’s proposed 

direct-access rule

Whistle-blower
protections under the

Sarbanes-Oxley Act

Execs must have 
their severance game

plans in place

Avoid Costly workers’
comp insurance 

by opting out

Potential corporate
liability for employee

computer crime

From the
editors of

know
the

rules
of the
game

October 2004 • www.executivelegaladviser.com

Political speech

in the

workplace

New rules 

impact directors’ 

independence

The DOL’s 

Fair Pay

Overtime Initiative

What execs 

should know before 

talking to a lawyer

Interested director 

transactions

at Texas businesses

Guidelines affect 

companies seeking 

leniency in criminal cases

From the
editors of

know
the

rules
of the
game

January 2005 • www.executivelegaladviser.com

Stock Exchange

Requires Self-

Evaluation by Boards

Considerations 

When Hiring a 

General Counsel

Managing a 

Freedom-to-Operate

Patent Review

Some Payments to

Overseas Contacts 

Are Not O-Kay

Doing Business 

With The 

European Union

Managing an 

Effective Forced-

Ranking System

From the
editors of

know
the

rules
of the
game

March 2005 • www.executivelegaladviser.com

Hidden dangers for

creditors lurk in

bankruptcy plans

Why WorldCom and

Enron shouldn’t worry

outside directors

Venture capital funds

provide access

to new technology

The company lawyer

may not have an exec’s

interests at heart

Competitive advantages

of enforcing noncompete 

provisions in Texas

New law penalizes

many deferred executive

compensation plans

From the
editors of

know
the

rules
of the
game

May 2005 • www.executivelegaladviser.com

Understanding the 

language lawyers 

use on their bills

Independent audit

committees and 

risks to executives

D&O coverage differs

from other common

types of insurance

Court approves

new theory for age

discrimination claims

Establish a reputation

as a company that

does not settle

Acquisitions and

divestitures — 

the legal issues

From the
editors of

ADVERTISING CONTACTS

Advertising Director

Deni Ruddy
214.744.7766
DRuddy@ALM.com

Law Firm Advertising

Michele LeFevre Davis
512.608.9132
MLDavis@ALM.com

Kelly Lindner
817.565.9075
KLindner@ALM.com

Display Advertising 

Marsha Fiur
713.328.6860
MFiur@ALM.com

Karla Howes
972.569.9191
KHowes@ALM.com

Advertising Coordinator

Luke Miller
214.744.7723
LMiller@ALM.com




