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PRIME LOCATION

ADVERTISE YOUR PROPERTY IN
THE SOUTH FLORIDA COMMERCIAL CORNER
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For more information:

Updated: 03.06.12

All Commercial Corner advertisers receive discounted rates on their concurrent print and Web advertising.

Director of Client Development Stephanie Hemmerich can be reached
by dialing 800.777.7300 ext. 6623 or by email: SHemmerich@alm.com

READERSHIP:

No other medium in South Florida can deliver your message to
more than 30,703 readers every day like the DBR. Featured in
our Real Estate section and adjacent to the weekly commercial
leasing report, the Commercial Corner is the most cost-effective
and targeted tool for branding and/or generating qualified leads.
Your ad will be seen by the people who make the buying decisions.

FLEXIBILITY:

Both your print and web ads can be changed as often as
necessary to quickly react to changes in your inventory, at
no additional charge.

EFFECTIVENESS:

86% of subscribers reacted to advertising by making a
purchase, contacting an advertiser, discussing an ad with others,
passing the ad along or visiting the advertisers web site.

81% of DBR readers plan to buy or lease over the next
12 months or will personally recommend, evaluate or approve
buying or leasing.

SOURCE: Readex research winter subscriber study 2005

ONLINE:

Every directory ad in the print edition of the DBR is posted
on DailyBusinessReview.com, with a hotlink back to your
Web site or any designated url.

PRICE PER WEEK
$254
$227
$188
$139

Ad Size: 1 3/16” wide x 3" deep
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