
Legal Services
Directory
Publishes Every Business Day

All Legal Services advertisers receive discounted rates on their concurrent print and Web advertising.

CONSECUTIVE WEEKS PRICE PER WEEK
7 $205
12 $175
26 $155
52 $140

Ad Size: 1 13/16” wide x 3” deep 

		  For more information:
		  Director of Client Development Stephanie Hemmerich can be reached 
		  by dialing 800.777.7300 ext. 6623 or by email: shemmerich@alm.com
	

       DAILY BUSINESS REVIEW    THURSDAY, FEBRUARY 25, 2010    dailybusinessreview.com   A5

TENANT EVICTIONSFORECLOSURES/ EVICTIONS SURETY BONDSSETTLEMENT FUNDING

EXPERT WITNESSBANKINGACCOUNTING LEGAL SVCS CLIENT ADVANCESAUCTIONEERS

LEGAL SERVICES DIRECTORY

LAW BRIEFS
FORMER APPEALS COURT JUDGE 
JOHN G. FLETCHER DIES AT 72

Judge John G. Fletcher, a one-time Miami-
Dade assistant county attorney who served 
11 years on Florida’s Third District Court of 
Appeal, died Monday of complications of 
Parkinson’s disease.

He was 72 and was go-
ing to become a first-time 
grandfather.

Fletcher and his wife, 
the former Donna Gould, 
moved from Coral Gables 
to New Jersey in 2009 to 
be near their daughter, 
Rebecca Fletcher, and their 
future grandchild. 

As a solo practitioner before ascending to 
the bench, Fletcher was an expert in land-
use law, representing neighborhood groups 
and other ``little guy’’ clients against devel-
opers, private institutions with ambitious ex-
pansion plans and governments in eminent 
domain fights, many of which he won at the 
courthouse.

As an attorney, Fletcher appeared before 
Judge Juan Ramirez Jr., arguing cases, then 
sat with him on three-judge appellate panels 
(Staff and wire report)

COURT RULES JUDICIAL PAY FREEZE 
HAS CREATED A CRISIS

By failing to grant the state’s judges a raise 
for 11 years, the New York Legislature has 
created a “crisis” that violates the separation 
of powers doctrine, the New York Court of 
Appeals ruled.

The court concluded 5-1 Tuesday that the 
continued linking of judicial pay to unre-
lated issues was threatening the judiciary’s 
independence.

But the court declined requests from 
judges as plaintiffs and the court system in 
three pay cases to order an immediate raise 
or fashion another remedy for the constitu-
tional breach other than the “appropriate 
and expeditious legislative consideration” 
of the issue on its merits alone. “(New York 
Law Journal)

U.S. SUPREME COURT TROUBLED 
BY ANTITERRORISM LAW

The U.S. Supreme Court appears troubled 
by a federal law that makes it a crime to give 
“material support” and “expert advice” to 
designated terrorist groups.

The law was challenged as a vague or 
overbroad violation of First Amendment 
rights. But what seemed to bother the jus-
tices most in arguments Tuesday was the as-
sertion by U.S. Solicitor General Elena Kagan 
that the law would bar a lawyer from writing 
an amicus brief on behalf of such a group in 
U.S. courts.

Kagan defended the law as a “vital weapon 
in this nation’s continuing struggle against 
international terrorism.” When Justice Ruth 
Bader Ginsburg said she was “having trouble 
with the line” between what kind of commu-
nications the law allows and forbids, Kagan 
said mere “discussion of ideas” is not barred. 

But she said “the provision of actual sup-
port — services to the organization that 
the organization can use in its activities, 

both legal and illegal,” is prohibited. She 
placed amicus briefs on the prohibited list. 
Georgetown University Law Center professor 
David Cole argued for the Humanitarian Law 
Project on behalf of people who wanted to 
teach international law and nonviolence to 
designated groups but feared prosecution 
under the law. (National Law Journal)

ITALIAN JUDGE CONVICTS GOOGLE 
EXECS IN PRIVACY CASES

An Italian court convicted three Google 
executives of privacy violations because they 
did not act quickly enough to remove an on-
line video that showed sadistic teen bullies 
pummeling and mocking an autistic boy.

The case was being closely watched 
around the world due to its implications for 
Internet freedom.

In the first such criminal trial of its kind, 
Judge Oscar Magi sentenced the three in ab-
sentia Wednesday to a six-month suspended 

sentence and absolved them of defamation 
charges. A fourth defendant, charged only 
with defamation, was acquitted.

Google called the decision “astonishing” 
and vowed to appeal. (The Associated Press) 

THREE STATES ARE MOVING 
TO SEAL CONTENTS OF 911 TAPES

Linda Casey dialed 911 and screamed, “Oh, 
God!” over and over again into the phone af-
ter finding her daughter beaten to death in 
the driveway of their North Carolina home.

Later that day, she heard the 911 record-
ing on the local news and vomited.

“This was not only the most painful thing I 
have ever been through, it should have been 
the most private,” she said in an e-mail.

Because of situations like Casey’s, lawmak-
ers in Alabama, Ohio and Wisconsin are 
deciding whether to bar the public release 
of 911 calls.

Missouri, Pennsylvania, Rhode Island and 
Wyoming already keep such recordings 
private. But generally, most states consider 
emergency calls public records available on 
request, with exceptions sometimes made 
for privacy reasons.

“Nationally, there is a growing concern 
about the release of audiotapes that don’t 
involve newsworthy people or events 
— just things that people like to hear be-
cause of their sensational nature,” said 
Sonny Brasfield, executive director of the 
Association of County Commissions of 
Alabama, which drafted legislation in the 
state to bar the release of 911 recordings. 
(The Associated Press)

Fletcher

Google executives were sentenced in absen-
tia by an italian judge for not acting quickly 
enough to remove an offending video.
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Readership:
In a market saturated with competition, it’s good to know you still
have the DBR on your side. Delivering readership in excess of 30,703 
in law, finance, and real estate, no other medium in South Florida 
comes close to offering this audience.

Effectiveness:
It’s a proven fact that newspapers are considered more of a reliable and 
trusted source by consumers when making a business buying decision.

86% of subscribers reacted to advertising by making a purchase, 
contacting an advertiser, discussing an ad with others, passing the ad 
along or visiting the advertiser’s web site.
* SOURCE: Readex research winter subscriber study 2005

frequency: 
The Legal Services Directory is the most cost-effective and 
targeted tool in the market, appearing in the Legal Review section 
every business day.

ONLINE:
Every directory ad in the print edition of the DBR is posted on 
DailyBusinessReview.com, with a hotlink back to your Web site.

1 WEEK= 5 CONSECUTIVE INSERTIONSRates subject to change
on January 1st, 2012


